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Abstract
Social networking has brought great benefits especially in the communication field globally. At local regional and international levels, social media has greatly dealt with communication challenges and eased it in immense ways. Despite the many merits that social media has to both individuals and companies, the granting of privacies to social media subscribers by withholding certain information’s such as friends list, likes, comments, and visited cites has been cited to negatively affect users. Losses and great exploitations as well as identity theft, spread of extremist ideologies that have led to terror attacks by teen families have been some of the negative effects of social media to the society. Parental control is another aspect that has been violated both intentionally and unintentionally by social media by bestowing privacy to users especially children (Chen, 2018). The limitation and making public privacy is necessary to avert these above mentioned risks. 
Introduction 
Created to keep in touch with friends, relatives, colleagues, in touch, social media are computer mediated tools whose role has evolved to allow people or companies to effectively share important information, ideas, pictures, virtual meetings, communities and networks (Chen, 2018).  In the digital evolution, most of the individuals in the world own accounts in social networks spread in the World Wide Web. The most common social networking companies include, Twitter, Facebook Inc, tiktok, and Instagram among others.  This paper focuses on privacy on Facebook Inc., Twitter and Instagram. Facebook INC is a brainchild of Harvard university computer science student named Mark Zuckerberg. In 2003, he created the site with the aim of collecting college graduate pictures (Alsharabi, & Ghaleb, 2017). It since has evolved and developed allowing for people over 18years to create an accounts, communicate via them, share pictures, comments, audios and videos. Twitter developed by Jack Dorsey and is aimed at reflecting people’s ideas, ideologies and issues affecting their mind as well as express emotional condition at any given time. Lastly Instagram is a specialized cite developed to continually display pictures and videos of high technology as well as permit the sharing of pictures, and videos. Its worthy noting that social media has evolutionalized communication by enabling one stay connected to friend a far away, has greatly helped develop culturally and cognitively (Alsharabi, & Ghaleb, 2017). The quantum leap in communication and social media related benefits can however be blurred in an instant especially when privacy negatively impacts institutions, companies, communities, groups or individuals and is forms the core of this papers focus.  
This paper focusses on the effects of social media of societal aspects such as ethics, morality and misbehaviours of persons regardless of their colour, culture, gender, age, education and profession. In addition, the paper looks into some proposed solutions to solve or avert negative effects on individuals and the society.
Social media security
Data theft and viruses are common dangers associated with social media. Danger in social media lies in individuals faking their identity and pretending to be who they are not. According to Alsharabi, & Ghaleb, (2017), “There are a lot of security thread such as security challenges that belong to social networking sites Nord, for example, but not limited to data theft, counterfeit, theft accounts, an attempt repeated by malicious intrusions, identity theft and so on of the challenges of social networking companies seeking to reduce them has succeeded in doing so although there are some risks, which still represents one of the tools for penetration accounts and violation of privacy supply them ”. 
 	The reset password by the use of a mobile phone makes Facebook users more vulnerable to hackers as they can easily use programs to set fake numbers to receive password rest information for users allowing their identity theft and account hacking. Either advertisers too can infringe on social media privacy by constantly taking advantage of the products and cites you often visit to help target their ads through several methods (Kokolakis, 2017). These methods include data scrapping that entails tracking of people’s online activities, leakage of personal data by Facebook app to advertisers, and online social tracking of content that includes, personal profiles, digital photographs, videos and audio files, identification of user’s friends and testimonials. 
Privacy and security
The violation of privacy and on social media varies based on regional, international, cultural and social aspects as well as the classes of use of the specific social media. All the social media companies claim that they have maximally secured their sites from account intrusion by hackers who constantly search for vulnerabilities to hack and misuse social media accounts (Wang et al., 2013). In the wake of social media evolution and use, it is undeniable that the above mentioned social media companies have greatly laid emphasis in developing impenetrable security for the security and privacy of user accounts. In doing so, they have recreated a feeling of safety in users who can access social media accounts without fear of penetration into their personal and private information especially by hackers (Chen, 2018). Most of these protective measures are tied to linking personal social media accounts to phone numbers, something that has led to a new way of access to users account by hackers when phone numbers are used to reset passwords via the phone numbers. The use of phone numbers to rest passwords is considered a bid software loophole as it makes users more prone to hackers. 
Negative effects of granted privacies on social media
The core of this paper sprouts rom the fact that social media companies violate privacy of their users in regard to their societal traditions and customs. Violations of social media can be subdivide in here bread categories namely; personal freedoms, parental control and community control (Wang et al., 2013). Take for instance, Facebook has a feature that allows users to hide comments, friends list, and block and as well hide personal information a feature causes a violation of family rights in monitories the activities of their youth as a means of protecting them from immoral cites or pages, bad beliefs and extremist ideas that harm them and others as well as opportunists who seek to harass or exploit them (Quinn, 2016). 
Solutions to ideal privacy and safety of social media users
To avert the risk associated with the above discussed privacy challenges, the privacy granted to social media users should be limited, information regarding to posts, comments, friends and photographs and videos should be made public (Quinn,2016). As Alsharabi, & Ghaleb (2017) notes, “the reduction of confidentiality by social networking companies will prevent a lot of dangers that threaten families and community. These restrictions will prevent adolescents from going too far in harming themselves and lessen opportunities of terrorists to exploit them in suspicious acts.” Social media companies have continually infringed on privacy agreements and security regulations by constantly selling personal information of their subscribers to advertising and sales promotion companies. This has earned them huge profits but they put at stake of their customers safety and privacy and thus exploiting them. There ought to be laws that govern the operations of social  media companies especially controlling privacy of user information and prohibiting the sale of subscribers information. 
Conclusion 
Social media has huge benefits to the society, millions however have gone astray, got involved in frauds and joined terror groups via them, gotten brainwashed and wasted their lives in social media especially due to the privacy ranted and violations as well.  Based on the discussion presented by this paper, it is recommended that social media companies reduce the privacy they grant to their subscribers especially youth and uphold subscribers’ information with utmost confidentiality without selling to advertising companies. Lastly, the resetting of passwords using phone numbers creates a cybersecurity loophole and needs to be researched well to generate a long-lasting solution to it.
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